Family firms in Latin America, particularly multilatinas has been using the franchising as one mode of entry to internationalize (Santiso, 2013; Suder, 2012 Franchising is a form of licensing whereby a parent company, the franchiser or franchisor, grants an independent entity, the franchisee, the right to do business in a prescribed manner (Czinkota, et al. 2004 Key words in English will be: "franchising" or "Franchise" and "Latin American" or "family firm" or "family business" or "family enterprise" or "family influence" or "family owner" or "international" or "foreign" or "export" or "international sales" or "international commitment" or "internationalization" or "foreign direct investment"or"small business" or "SME".
In Spanish key works will be "Empresas Familiares" or "Negocios Familiares" or "Firmas Familiares" and "franquicia" or" that plans to study family firms and the choice of internationalization; this is a reassurance about the interest and the lack of research done into the subject.
In Table 1 , we present 20 papers/books that we found thru our literature review, their applied methodology and theory/constructs or conceptualization they used that is related to family firms, franchising, latin america and internationalization and expansion strategies. They extend the agency theory to include the traits of long term multigenerational perspective, with commitment as a new foot hold that nurture non family franchisors. They suggest this framework addresses the friction of agency issues and can be applied to other types of organizations. They indicate that entrepreneurial family firms should be the appropriate focus when studying franchising.
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